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Outer view of Karachi GO Office

GO is always near you
I

nfrastructure plays a vital role in the development of a
company’s business sustainability. The Federal government
has clearly shown its resolve in this and has developed new POL
storage areas in the private sector, thus ensuring smooth supply
to customers across the nation. As a regulator, OGRA has taken
stern action against companies that fail to demonstrate a resolve
towards honouring their commitments in terms of developing the
necessary infrastructure required for the business.
There is good news for GO. After a close review of various
developments in the company, OGRA has granted an extension
to its OMC license - acknowledging the commitment and work
put into developing an eminent and sustainable business.
GO has the aim and vision to exceed its customer expectations
and support. Towards achieving this objective, the company
has taken concrete measures on a war footing to expand its
infrastructure. As a first step, different strategic locations
have been identified and their survey has been successfully
completed. Land has been purchased at three different locations
and diligent efforts are underway to develop new depots. These

depots will pave the way for GO’s entry into newer markets. This
will demonstrate to customers that GO not only serves them
distinctively but is also present in their vicinities, ensuring quality
and consistency of product supplies.

GO-ing Towards Excellence
T

he date July 23, 2015, has a great significance for GO. This was when the
company’s first state-of-the-art depot was awarded ISO 14001:2004 certification.
GO had commissioned its first state-of-the-art depot in Sahiwal a few months back
and was already looking beyond the horizon at that time to aim for higher goals.
The ISO 14001:2004 standard specifies a process for the control and continuous
improvement of an organization’s environmental performance. It is a management
tool that enables the organization to identify and control the environmental impact
of its activities, products and services. It also enables it to continuously improve its
environmental performance and to implement a systematic approach towards setting
and achieving environmental objectives and targets.
The winning team at the depot put in its diligent efforts to achieve this feather in their
cap. Well done Sahiwal team! This is the way to go.
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100 Sites Made
Operational
G

O has been successful in making 100 retail
outlets operational within a period of 1 year
covering almost all major highways, cities and
towns across Punjab. Some 50 more sites are
under construction and will be completed in the
next 6 to 8 months.

Sales Promotion
Scheme

A

sales promotion scheme was launched at
the newly commissioned GO retail outlet at
Macca Petroleum in Okara. On this occasion,
a number of gifts were distributed to winners
through a Lucky Draw including:
• 3 motorcycles
• 2 cell phones
• 3 ceiling fans
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Mr. Qaiser Nazeer, Director
Mr. Qaiser Nazeer has been associated with GO since 2013. He has been in the petroleum industry for
the past 32 years. His business ventures have been centered on Petroleum, Agriculture and other areas.
His vast experience, profound industry insights and unyielding determination are the core driving forces
behind the swift progress of GO.
“I welcome you all to Go in Action – a quarterly newsletter which highlights the achievements and
happenings at Go. Even though GO is a novel entry in Pakistan’s competitive petroleum industry, it has
proven to be a fierce player and a thriving performer in such a short time. Go in Action aims at enlightening
readers about the operations, events, pivotal news and successes of Go.”
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Competition Law in Pakistan
I

n December 2005, the Government of
Pakistan requested a technical assistance program so that a new competition law and policy framework could be
developed. This would include a government policy statement, a new competition
law and the design for a new competition
agency to implement the law. The purpose
was to develop and present for the government and other stakeholders, a set of
policy and institutional underpinnings under the new competition law framework.
As a consequence, the Competition Ordinance, 2007 was enacted which was later
approved by Parliament and became the
Competition Act, 2010.
The objective of the Competition Law
was to promote a dynamic economic environment that would give consumers access to a wide choice of products and ser-

or services conditional to the purchase of
other goods or services, predatory pricing,
refusing to deal and boycotting or excluding any other undertaking from producing,

to any advertising or promotional material
that misrepresents the nature, characteristics, qualities or geographical origin of
goods, services or commercial activities.

vices at competitive prices and to protect
them from anti-competitive behaviour.
The Competition Act applies to all undertakings in Pakistan, regardless of their
public or private ownership and to all actions or matters that can affect competition
in Pakistan. Briefly, the law prohibits situations that tend to lessen, distort or eliminate
competition such as actions constituting
abuse of market dominance, competitionrestricting agreements and deceptive marketing practices.
Abuse of Dominant Position: The
Competition Act prohibits the abuse of a
dominant position through any practice
that prevents, restricts, reduces or distorts
competition in the relevant market. These
practices include, but are not limited to, reducing production or sales, unreasonable
price increases, charging different prices to
different customers without objective justifications, tie-ins that make the sale of goods

distributing or selling goods, or providing
a service.
Prohibited Agreements: The Act prohibits undertakings or associations from
entering into an agreement or making a decision in respect of the production, supply,
distribution, acquisition or control of goods
or the provision of services, which have the
object or effect of preventing, restricting,
reducing, or distorting competition within
the relevant market. Such agreements include, but are not limited to, market sharing
and price fixing of any sort, fixing quantities
for production, distribution or sale; limiting
technical developments as well as collusive tendering or bidding and the application of dissimilar conditions. The Competition Commission of Pakistan is authorized,
however, to issue either individual or block
exemptions under the Act.
Deceptive Marketing: The Act prohibits
deceptive marketing practices. This applies

Approval of Mergers: The law prohibits
mergers that would substantially lessen
competition by creating or strengthening
a dominant position in the relevant market.
The Act requires prior notice of proposed
mergers or acquisitions that meet the notification thresholds stipulated in the Competition (Merger Control) Regulations 2007.
Competition Commission of Pakistan: The Act further states that the functions and powers as mentioned in the Act
are to be exercised by the Competition
Commission of Pakistan and the Commission may (a) initiate proceedings and make
orders (b) conduct studies for promoting
competition (c) conduct enquiries (d) give
advice to any undertaking which has been
asked for in relation to the consistency of
its proposed actions in relation to the law
(e) engage in competition advocacy and (f)
take all other actions necessary for implementing the Act.
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New Appointments
Mr. Ali Akber Khaleel has joined GO as a Consultant. Mr. Khaleel
worked for Caltex from 1986 to 2014. During the 28 years, he served
in the Operations, Distribution, Transport and Logistics departments,
with oversight responsibilities in Pakistan, Egypt, Mauritius and
Reunion. He has also managed construction projects of terminals
and depots, besides revamping the Caltex lube oil blending plant and
bringing it to state-of-the-art SMB (Simultaneous Metering & Blending
System) Level.
Mr. Nasir Ahmed has joined GO as Head of Department - Sales &
Marketing.
Mr. Nasir Ahmed has rich experience in the OMC sector of over 2
decades, of which 13 years were at Chevron. He has contributed
to various departments such as Retail Constructions, Market
Development, Operations and Sales of various PoL products.
Mr. Asad Saeed has
joined GO as Senior
Manager - Sales &
Marketing.

GO Karachi Office decorated on
14th August 2015

Ms. Farah Khan has
joined GO as Senior
Manager - Lubricants

All the new appointees bring with them vast experience in the petroleum industry.
GO welcomes them on board and wishes them all the best.
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Mr. Nasir Ahmed, Head of Department - Sales & Marketing
“Our core strategy is to provide best services to our customers and business partners. It aligns and integrates our organization and differentiates us from the competitor. We are developing our Depots and Retail Outlets on modern lines. Our retail image identity has been receiving an
overwhelming response from the customers and our business partners. We have commissioned 100 retail outlets within a period of one year
of operations in big and small cities, towns, National and Provincial highways stretching from Sadiqabad in the South to Attock in the North.
“Our mission is to grow and spend a handsome amount on CSR activities which will benefit the marginalized segment of our society. GO
has given paramount importance to safety and occupational health. GO has a very experienced and diversified team capable of meeting the
desired performance goals.
“I am confident that with the same zeal and fervour, GO will be regarded as one of the fastest growing OMCs in Pakistan.”

Adding Value
O

ur aim is to increase awareness and
a sense of responsibility in society by
adding value to our business performance.
This can be done by focusing on HSSE in
Business Processes. It is therefore imperative
to focus on training and certification for these
activities to earn the requisite recognition.
GO is already working to achieve BS
OHSAS 18001:2007 (Occupational Health
& Safety Assessment Series) for Health &
Safety Management System Certification.
This will be a valuable contribution for the
company.
Accordingly, a Basic First Aid Awareness
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Training Program was undertaken to benefit
the Sahiwal Terminal Team on November 11,
2015. The basic principles of First Aid were
explained in practical terms to all attendees
to enhance their HSSE awareness.
Basic First Aid comprises initial process
of assessing and addressing the needs of a
person who has been injured or is in physical
distress due to choking, heart attack, allergic
reactions as well as emergencies occurring

due to intake of drugs or occurrence of
other medical emergencies. Basic First Aid
allows for a person’s physical condition to
be quickly determined and identify correct
course of treatment.
As a part of the Program, methods
involving performance of the 3Cs were
explained in detail, comprising Check your
surroundings, Call for help and provide
Care for the person.
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